Branding &
Packaging Brief

Time to sweat out
those thoughts...

Detail. Detail. Detail. In order to do the best work, creatives need to know
you and your business inside and out, so don’t spare any detail. Scope out
anything that might be needed and get it on the table right at the start.

1. Who are you and what do you do?
Your value proposition. We want to know everything about you.

2. What is different about your business?
What is your business’ unique selling point? Why do people pick you
instead of others and what are the brands real strengths?

3. Who is your target audience?
Tell us who they are, what they do, why they come to you?

4. What are their fears, desires and needs?
When buying a product or service like yours, what is it that they are looking
for? Emotionally and functionally? What makes them tick and what are
they steering clear of?

5. What is your market?
What sectors are you selling in? Who are the key players in it? And who is
currently at the gates challenging it? Tell us everything there is to know
about the markets you’re in.
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6. How do you want to be seen in the market?
What is your ideal role in that market?

7. What is the overall objective for this project?
What needs to be achieved in order for this project to be a success?
Is it to get a product into a specific retailer? To sell a number of units
or to gain a certain market share?

8. What problems do you want to solve?
As well as achieving your goals, what issues need to be addressed
as a result of the project?

9. What are the goals for your business over the next
five years?
Being specific about finances is also important.

10. What are your design requirements?
List everything you need to be created e.g. packaging, website, social
media etc. then break it down further, how many skews? Front and back of
pack design? 15 Social media posts etc. and for what purpose.

11. What’s your time schedule?
After listing everything out, be realistic on timings. Include milestones
to work towards.

Now you know your project in depth, you can
find the right people to help you do it.

Phew!
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